


When you think of
Missouri Ñ St. Louis
and Kansas City prob-
ably come to mind.
While these cities
have certainly built
reputations for them-
selves as centers of
business activity, it is
SpringÞeld that is gar-
nering the most atten-
tion from Corporate
America today.

You might call
Spr ingfield ÒMis-
souriÕs best-kept
secretÓ Ñ but that
could soon change. A
recent report by the
Missouri Economic
Research and Infor-
mation Center
(MERIC) recognized
the SpringÞeld region
as the engine driving

the stateÕs economic growth.
Indeed, a unique combination of factors makes

SpringÞeld an ideal location for business growth and
expansion. Consider the fact that, within a 500-mile
radius of SpringÞeld, 44 percent of the total U.S. popula-
tion resides; 41 percent of the total U.S. effective buying
income is concentrated; 42 percent of total U.S. retail
sales occur; and 46 percent Ñ $900 billion Ñ of total
U.S. wholesale trade occurs. Add to that U.S. Census pro-
jections that Springfield will become the population
center of the United States by 2010 and itÕs no wonder
why heavy-hitters like Kraft Foods, MCI
Worldcom, 3M, General Electric, and
Northrop Grumman, among many oth-
ers, call it home.

ÒLocation makes an incredible differ-
ence to our business. SpringÞeld is less
than a dayÕs drive from almost half the
countryÉChicago, Dallas, Memphis.That

makes timely and
c o s t - e f f e c t i v e
deliveries a snap,Ó
says Johnny Mor-
r is, founder of
Bass Pro Shops.
ÒPlus, the people
here really care
about their work.
It shows in the
way they build the
products and treat
the customers.
Springfield is just
a great place to
be.Ó
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The MERIC report points to a strong, multifaceted
foundation that allows the region to weather downturns
better than other parts of the state Ñ and the country.
With a population of more than 378,000, the Þve-coun-
ty Springfield Metropolitan Statistical Area (MSA) is
buoyed by its diverse economy, including tourism,
health care, higher education, manufacturing, distribu-
tion and logistics, and back-office operations.

ÒWe are not reliant on one particular company or one
particular industry sector,Ó says Greg Williams, senior
vice president of economic development for the Spring-
Þeld Area Chamber of Commerce. ÒAnd when there hap-
pens to be a downturn in one sector, it always seems the
other sectors can pick up the load and carry it for a
while.Ó

SpringÞeld is also within a 500-mile radius of 62,000
manufacturing plants and is itself a strong center for
steel, limousine, and plastics manufacturers as well as
engine remanufacturing. Springfield Remanufacturing
Corp. is a major contributor to the local economy with
several unique companies under its umbrella, each spe-
cializing in different remanufactured components for
automobiles, commercial trucks, agricultural equip-
ment, and construction vehicles. WhatÕs the attraction
for manufacturers? In addition to everything else Spring-
Þeld offers, manufacturing wages are 7 percent below
the national average.

Its balance of business and industry makes SpringÞeld
one of the most stable markets in America. In fact, the
SpringÞeld area was the only one of MissouriÕs 13 eco-

nomic regions to experience a net gain
in income from migration between
1995 and 2000, including a $237 mil-
lion gain from those moving from out-
side the state. Two counties in the
SpringÞeld MSA, Christian and Webster,
are among the top 10 in the state for
economic momentum, a state-comput-
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ed index that considers unem-
ployment, income growth, and
population growth.

ÒSpringÞeld is to a great extent
relatively recession-proof,Ó says
Darrell Hobbs, director of the
Office of Social and Economic
Data Analysis at the University of
Missouri, Columbia.

MIDWEST WORK ETHIC

AND TRAINABLE WORK FORCE

Another main attraction is the skilled work force.
With people moving to SpringÞeld from all across the
country, a broad-based, talented labor pool is a staple of
the community.

ÒItÕs not just a skilled work force, itÕs a trainable work
force,Ó says Allen Kunkel, manager of regional develop-
ment for the SpringÞeld Area Chamber of Commerce.

Kunkel puts special emphasis on higher education
and the trainable work force, two keys for manufactur-
ers. Education opportunities do abound in the region.
More than 35,000 college students call Springfield
home. Southwest Missouri State University (SMSU) is
MissouriÕs second-largest university and is comple-
mented by Drury University, Ozarks Technical Commu-
nity College (OTC), and 12 additional
colleges.

Many of these institutions Ñ sizable
employers themselves Ñ are teaming up
with business to ensure that regional
employersÕ needs are being met. SMSU
and OTC work closely together to make
sure the region continues producing
graduates that are in high demand.

ÒThe university is structured to be part
of what we do as a community,Ó says Dr.
Jim Baker, executive assistant to the pres-
ident of SMSU. ÒOur curriculum match-
es up with what this region is all about.Ó

OTC has seen explosive growth since
it opened its doors in 1991 with 1,000
students. The school now boasts nearly
10,000 students by meeting the unmet
niche of job training in allied health pro-
grams and other technical trades.

ÒOur focus on job training is where
weÕve really thrived,Ó says Dr. Brian King,
OTC vice president of administration.
ÒWe are responsive to employersÕ needs.
If programs are needed, we are able to
implement them very quickly.Ó

Sprint Business touts Springfield as
one of the 50 most productive cities in
America. CorpTech lists Springfield in
the top-12 Midwest cities for high-tech
jobs.There are more than 200,000 active
members of SpringfieldÕs metro area
work force, and that number grows by
2.4 percent annually. Area employers say

the people still have a strong
midwestern work ethic.

ÒWork ethic and family values
still mean something here,Ó says
Sam Bradley, past president of the
Home Builders Association of
Greater Springfield. ÒIn Spring-
Þeld, I can Þnd employees who
will give an honest dayÕs work.As
a homebuilder, I am often asked,
ÔWhere are all the people coming

from?Õ The great news about SpringÞeld is that they are
coming from everywhere.Ó

With growth also comes a more educated populace.
In 1990, about 36 percent of those age 25 and older said
they had attended at least some college, according to
Census Þgures. By 2000, that number had grown to 52
percent.

ÒWe chose SpringÞeld over 105 cities that made our
finalist list. A major deciding factor was SpringfieldÕs
good quality labor force,Ó says Patricia Vitello, Þrst vice
president of Bank One. ÒWe also needed a population
pool which could supply us with workers for the next
10 years.We found it all right here.Ó

COST OF DOING BUSINESS

The cost of doing business in Spring-
Þeld is drawing new business develop-
ments in two industrial park develop-
ments. Real estate costs are also in
check. In fact,Inc. magazine named
Springfield among the top-40 best
smaller metros in America for starting
and growing a business.

ÒYou just canÕt believe how economi-
cal it is to do business in SpringÞeld. I
came from Chicago, so I know,Ó says
Jack Stack, chief executive officer of
Springfield Remanufacturing Corp.,
author of ÒThe Great Game of Business,Ó
and one of the nationÕs most talked-
about CEOs. ÒHere weÕve got lower con-
struction costs, industrial power costs,
taxesÉ and the list goes on.Ó

Construction costs are 10 percent
below the national average. SpringÞeld
also offers one of the nationÕs most gen-
erous state corporate tax structures,
with an effective rate of just 3.3 percent.

ÒSpringÞeld is a natural location for
companies that use high volumes of
electricity,Ó says Karl Plumpe, associate
general manager of economic develop-
ment for City Utilities. ÒTelecommunica-
tions costs are also less expensive here.Ó

Plumpe says industrial power costs
are 28 percent below the national aver-
age. Of 316 MSAs surveyed by ACCRA,
SpringÞeldÕs utility index was the tenth-
lowest in the country.
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CENTRAL LOCATION,
EFFICIENT TRANSPORTATION

SpringfieldÕs efficient transporta-
tion network also translates into cost
savings. The city is a hub for national
truck carriers. Burlington-Northern/
Santa Fe Railway links businesses to
major markets throughout the United
States, and Springfield-Branson
Regional Airport is one of the nationÕs
fastest-growing domestic airports.

The airport offers general aviation,
cargo services, and daily service to
Chicago, Denver, Dallas, Memphis, and
St. Louis.The airport services 700,000
passengers a year, an average of 65 per-
cent of whom are business travelers,
according to airport spokesperson
Sherry Wallace.

ÒWe are actively recruiting additional air service,Ó
says Wallace. ÒWe are moving forward with our growth
plan. We are planning a new terminal that should meet
aviation needs in this community for the next 30 years.Ó

SpringÞeldÕs centralized location makes it ideal for
transporting goods across the nation. And the cityÕs for-
eign-trade zone designation allows companies to com-
pete more effectively in international markets. The U.S.
Department of Commerce cites SpringÞeld as a top city
in America for export sales, ranking in the top 10 per-
cent nationally in increased exports.

PARTNERSHIP FOR PROSPERITY

Springfield offers a public/private partnership that
assists businesses looking to expand into the region. The
Ozarks Regional Economic Partnership comprises more
than 60 cities, counties, and chambers and is dedicated to
sustainable economic development in a 10-county region.

ÒOurs is a shared vision,Ó says Jim Anderson, presi-
dent of the SpringÞeld Area Chamber of Commerce. ÒWe
have a great level of collaboration here that allows us to
execute the vision.Ó

The SpringÞeld economic development team, includ-
ing the SpringÞeld Business and Development Corp., the
SpringÞeld Area Chamber of Commerce, City Utilities of
SpringÞeld, the City of SpringÞeld, and Greene County,
ensures that new projects move rapidly to completion
rather than winding through a maze of bureaucracy.

CAN’T BEAT THE QUALITY OF LIFE

Finally, quality of life is always an important factor for
corporations and their employees. ThereÕs a comfort
level in SpringÞeld that compares to cities much larger

in size, combined with a quiet charm typically
found only in much smaller towns. SpringÞeld resi-

dents enjoy access to all urban ameni-
ties without the drawbacks of urban
living. The region is surrounded by a
wonderland of lakes, forests, and
mountains.

ÒSpringÞeld is a rare combination
of low cost of living and high quality
of life,Ó says John Q. Hammons,
whose commercial and industrial
holdings stretch across 38 states,
including 50 Holiday Inns and
Embassy Suites hotels. ÒThe opportu-
nity here is boundless. ThatÕs what
makes it so easy for me to attract and
keep top talent at John Q. Hammons
Industries. ItÕs simply a great place to
live.Ó

Crime rates are lower than in larger metropolitan
areas, as is the cost of living, which is about 90 percent
of the national average. Housing costs are nearly 25 per-
cent below the national average, and the Springfield
school district is rated among the most academically
excellent in Missouri.

ÒMost people are amazed at the quality of home they
can buy from what they are leaving,Ó says Jack Rhoads,
marketing director for Murney Associates, a large resi-
dential real estate Þrm in SpringÞeld. ÒThey are selling
much more expensive homes and buying nicer and larg-
er ones here for less money.Ó

The U.S. House and Senate passage of an Omnibus
Appropriations Bill secured $10 million in federal fund-
ing for the City of SpringÞeld. It has used the funds pri-
marily for transportation and Center City Revitalization.
DowntownÕs Jordan Valley Park features a new expo cen-
ter, new hotels are in the works, and an 8,000-seat base-
ball stadium project is scheduled for completion in
spring of 2004.With access to premier health care, edu-
cational facilities, and a downtown revitalization that has
brought new nightclubs, restaurants, shops, an ice
arena, and art galleries on the scene, Springfield is
becoming more and more attractive to outsiders.

ÒWe are creating a gathering place for the communi-
ty,Ó says Mary Lilly Smith, economic development direc-
tor of planning and development for the City of Spring-
Þeld. ÒItÕs truly a renaissance.Ó

The MERIC report concludes what many entrepre-
neurs and corporations have already learned: ÒSpring-
Þeld, even though itÕs MissouriÕs third-largest city, is def-
initely the national drawing card right now. SpringÞeld
is showing all the momentum for the state of Missouri.Ó
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Manufacturing 21,800

Mining & Construction 8,800

Transportation & Utilities 12,200

Wholesale Trade 10,000

Retail Trade 36,500

Finance 8,900

Services 49,100

Government 21,400

Source: Bureau of Labor Statistics
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Greg Williams, CEcD
Senior VP of Economic Development
Springfield Business & Development Corp.
PO Box 1687, Springfield, MO 65801
800-879-7504    fax 417-862-1611
greg@springfieldchamber.com
www.business4springfield.com
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